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 anaerobic digestion.     Customers 
• In an effort to reduce food waste at the customer level, in 2015 both the Walmart and Sam’s Club private brand teams asked suppliers to start converting to a “Best If Used By” date label terminology. As of February 2016, 92 percent of Walmart qualifying private brand products have adopted this new label, or have started to transition to its use. With these changes we were able to eliminate an estimated 660 million pounds of food waste at the customer level and an estimated 900,000 metric tons of greenhouse gas emissions. 
• In 2015, Walmart began selling garden products from Ecoscraps®, a company that turns food scraps into organic and sustainable lawn materials such as compost, potting mixes and plant foods. Our sales of these products to date amount to more than 2.4 million pounds of food waste diverted from landfills. Ecoscraps® are made in part with food waste recycled from Walmart and enrich the soil, helping our customers grow healthier plants in a more sustainable way. 
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